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Abstract: Facing the increasingly fierce mobile phone market competition, all businesses are looking for the breach of the
competitive advantage to attract consumers by taking a new way of marketing.In order to get more profits and higher market
share , businesses turn their attention to "hunger marketing", especially in the mobile phone business. The phenomenon of
Chinese mobile phone companies use hunger marketing is becoming more common,and there are many companies success. In
this paper, we use instance analysis, supplemented by literature analysis method. By analyzing the Chinese mobile phone
companies to use the example of hunger marketing, summarize the effect of hunger marketing brings to the mobile phone
companies and the conditions for adopting the hunger marketing success.Then Suggestions are put forward to the mobile phone
enterprises for practical application of "hunger marketing".
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